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Tim Hortons' coffee cups have finally gotten a makeover after 20 to test environmentally friendly paper coffee cups,
strawless lids for iced.

These include recycling programs for cardboard, beverage containers bottles and cans and paper packaging,
including our hot beverage cup. These programs help to finance municipal recycling programs in the
respective regions. Diane Slopek-Weber of Tim Hortons said the company made a strategic decision to sell the
paper cup division in order to concentrate on its core business. This work progressed through two initial
phases; trials at recycling facilities and tests at a paper mill. The product quality is good. In addition to
recycling their cardboard, plastic wrap and jute bags bags that held green coffee , our Hamilton plant is now
diverting coffee chaff, the outer skin of the coffee bean, from landfill. We also donated over 12, lbs of food to
Second Harvest and other community partners. In , our Restaurant Owners supported local community
clean-ups across Canada. By continuing our focus on equipment technology, driver behavior and efficient
business practices we remain committed to further fuel efficiency improvement. As our guest, you are also the
key to ensuring that our recycling and composting programs are successful. In , we continued to integrate
environmental evaluations into our packaging development and decision-making processes. Recycling and
composting programs for hot beverage cups is of particular importance to our guests and is part of delivering
the ultimate guest experience in our restaurants. Some solutions can be very low-tech and immediate, while
others may involve some investment. Tims started to see a decline in the effectiveness of the program last
year, Mr. But Mr. The division's growth is especially surprising in Canada, where Tim Hortons has been an
institution for much of the past 35 years where the market is considered mature. The chain should tie the
promotion to its new digital-rewards program, which could help it gather more information about its
customers and cater to their individual preferences, she added. Designing better packaging can significantly
reduce adverse environmental impacts. Our non-traditional restaurants require an increased number of lower
case deliveries because they have less space for storage than our standard restaurants. We are also working
with Restaurant Owners to increase the number of restaurants participating in composting programs for coffee
grounds and food waste. Cil said on an analyst conference call. This was done through efforts to educate
employees on the importance of reducing waste and segregating materials into the appropriate waste stream.
Our cases per km also remained the same in when compared to , despite significant growth in servicing
non-traditional restaurants. Fox River Fiber, Wisconsin â€” Takes office wastepaper, milk cartons, siliconized
paper and other paper bound for landfills and recycles it into clean, useable pulp. Meanwhile, Tim Hortons got
a green light on Monday from Ontario Superior Court for a settlement to its two-year-old battle with its
franchisees, who had lodged two class-action lawsuits, alleging the company misused advertising funds and
interfered in their right to form an association. Paper packaging diversion programs target our hot beverage
cup and the paper packaging used for food items. Our new pallet patterns were able to decrease the number of
incoming pallets by over 3, in  To measure our progress against our goal, in we conducted a survey with all
restaurants in our chain. Working Together to Increase Diversion We continue to work with various partners
to identify new waste service providers and to improve equipment and processes for our Restaurant Owners.
The petition has more than , signatures, with a goal of collecting , Milton said, noting that most hamburger
chains have been stagnating in recent months. In , we aim to pilot the strategy in these key regions. These
forums also give us an opportunity to engage with our peers in meaningful discussion and initiatives
concerning packaging. Story continues below advertisement And Mr. The following chart represents the
average proportion of waste by weight and type of material generated at a standard Tim Hortons restaurant,
based on the annual waste audits conducted since  Still, while none of the 1, Canadian franchisees had opted
out of the settlement, one franchisee â€” Eric Sanderson of Manitoba â€” had objected. Resolute Forest
Products â€” A global leader in the forest products industry with a diverse range of products, including
newsprint, commercial printing papers, market pulp and wood products. But analysts were more impressed
with the rapid growth of the Tim Hortons' doughnut chain in the United States and Canada. Industry experts
said the Roll Up the Rim campaign has become stale and needs a refresh for younger consumers. Our
convention brought together over Restaurant Owners, their families, corporate staff and suppliers for
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celebratory events, business sessions, and supplier exhibits. Given those numbers, Wendy's said it expects
profit to grow between  This includes all of our Tim Hortons branded packaging, such as our hot beverage
cups.


