
HOW TO WRITE ABOUT SECONDARY RESEARCH TECHNIQUES

Secondary research or desk research is a research method that involves using For example, US Government Printing
Office, US Census Bureau, and Small.

Free finance websites Website: finance. One such example is featured below: Alphabet Inc. As noted above,
secondary data was collected with a different research question in mind, and this may limit its application to
your own research purpose. If you had opted to not perform secondary research, and instead had made an
attempt to build the exercise program from scratch using gut instinct, you would have spent a considerable
amount of time banging your head against a theoretical wall to no avail. Not every organization is able to pay
huge sum of money to conduct research and gather data. In this case, secondary research has already saved
you some time. Both methods are most effective when they work together. Some of the common examples of
quantitative research include exit surveys, questionnaires, on-site fieldwork and the shopping bag survey. For
example, the 'average' price your target market suggested it would pay for a product could be distorted if a few
a participants selected a very high amount i. Financial news wires Website: www. Plus, there are essentially
limitless ways to customize and tailor your survey to resonate with your target audience, which allows you to
collect only the most pertinent data for your project. The data that is collected through secondary research,
gives organizations or businesses an idea about the effectiveness of primary research. Data is readily available
on the internet and can be downloaded at the click of a button. Quantitative research often produces a lot of
statistics. The top titles in the field, which will keep you up to speed on the daily news, include: The Wall
Street Journal â€” website featured in the screenshot below; also publishes daily newspaper. Aside from this, it
also offers a Stock Simulator game, to teach newbies the tricks of the trade. Establish trends and market
standing â€” The market changes continuously and constantly. Primary research results can be extremely
valuable; however, they can also be much more time-consuming and costly to gather than secondary research.
Businesses or organizations can request to obtain data that is most relevant to their study. We will start with 1
an introduction to market research, explore then 2 primary and 3 secondary market research, as well as finish
with 4 the mistakes to avoid when doing market research. This is the equivalent of a K for companies based
overseas, but whose stock is traded in the U. Published reports deal with both micro- and macroeconomic
issues. Your research may, however, require you to combine two secondary data sets. The 13F form. Thus,
although secondary data may provide you with a large scope of professionally collected data, this data is
unlikely to be fully appropriate to your own research question. Unfortunately, the list of disadvantages does
not end here. They are a storehouse of important information and documents from which information can be
extracted. Research is based on data collected from previous researches. Although data is readily available,
credibility evaluation must be performed to understand the authenticity of the information available. In this
case, you can simply reuse the data from the American study and adopt exactly the same measures with your
British participants. One of the main ways used to conduct primary market research is through focus groups.
Primary market research is also known as field research since it is research done from scratch, without using
any information that is already made available through other sources. In order to understand this form of
research, here is an example that you can refer to: A food product company created 3 different food packaging
styles and then sold the products to different consumers. Company Website Most IPOs, especially those
relegated to the mid-sized and large capital market segments, will do their best to make their information as
easily accessible to you as possible. Securities and Exchange Commission website: www. After obtaining
research results, one tends to know the audience nature, personalities, likes, dislikes, etc. This is because
surveys are context-specific, meaning that the data collected from the survey comes directly from your exact
target audience. These usually have data sets on business-related topics and are likely to be willing to provide
you with secondary data if they understand the importance of your research. This type of secondary data is
used when you want the previously-collected information to inform your current research. There are many
sources from which relevant data can be collected and used, unlike primary research, where data needs to
collect from scratch. These usually focus their research on media statistics and consumer information, which
may be relevant if, for example, your research is within media studies or you are investigating consumer
behaviour. Data available on stock lists and from consumer databases. For instance, members of the research
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team should be paid salaries. Following are popularly used secondary research methods and examples: 1.
Secondary research is quicker to conduct because of availability of data.


