
HISTORY OF EMIRATES AIRLINES

Emirates, the world's fourth-largest airline by scheduled revenue passenger- kilometers flown and number of
international passengers carried was founded in .

In the early s, a number of Asian firms began using Dubai as a warehousing center for European deliveries.
Emirates was the only airline to continue flying in the last ten days of the war, although it had to cover
increased insurance premiums and higher fuel costs flying around the war zone added an extra ten hours to
flights. Emirates justified purchasing the to passenger super jumbo to maximize its use of scarce takeoff and
landing slots at crowded airports like London's Heathrow. These flights meant the resumption of non-stop air
services between the United Arab Emirates and the United States, after Delta Air Lines withdrew its flights in
, [17] [18] and restarted again in  Jennifer Aniston wakes up to comfort and luxury on Emirates with new
advertising campaign. This would allow them to fly but at a fare which is reasonable. With total revenue of 1.
Gulf Air began to cut back its service to Dubai in the mids. From the beginning, Emirates flights carried both
passengers and cargo. Its frequent flyer programme, Skywards, was also launched in as the airline grew.
Emirates App for the Apple Watch is launched. One reason for the success of Emirates was its aggressive
marketing. Demographic variable: Income group: The lower and middle income classes are the target for our
budget airline. After the Great Recession of , there had been a downturn in the aviation industry as the cost of
labour, fuel, raw material costs all increased, but emirates combated this by reducing rates to their popular
destinations such as India and Pakistan. Emirates has worked towards increasing their fuel efficiency and their
results are  Tourist's needs or desires are arranged hierarchically. An additional order for 21 As was placed
two years later. In , Colombo, Dhaka, Amman, and Cairo were added to the route network. Emirates relies on
Boeing and Airbus A, both of which lead to remarkable fuel saving and CO2 per passenger. Ecological:
Customers are increasingly becoming more aware of the impact of pollution on the planet. Jennifer Aniston
meets a new friend and explores Emirates Economy Class with second advertising campaign. This order came
one day after Airbus announced the A would be delayed by another six months. Psychographic Variable:
Lifestyle: Concentration is on those buyers who not only value their time but also have their own opinions,
beliefs and interests that guide them to travel around the world to gain new experiences and to make
memories. Due to this, the security all over the world has increased. Airports have to pertain to strict
regulations that are set up by the various government authorities around the world as they operate in an
environment where passengers safety is of top priority. The airline, renowned for its luxurious in-flight
service, was unique among long-haul airlines in that it had not joined a global alliance such as the Star
Alliance or oneworld by the beginning of the new millennium.


