
CULTURAL FACTORS AFFECTING THE APPAREL INDUSTRY

Consumer microenvironmental factors include cultures, norms, lifestyle, demographics and population changes. These
factors affect the clothing industry in.

Millenials do not just want convenience but also low prices and great quality. Social factors consider your
market as a group, how consumers are likely to behave en mass. It is considered one of the key industries in
the global economy and in terms of GDP if it was a nation would have been the seventh largest economy in
the world. They are reconsidering rejection of genetically modified foods now. The Paris Collections
presented by a small network of couturiers became the trends that everybody in the world imitated. The results
of the study show a positive effect of store and brand preferences on developing purchase intentions for
fashion apparel among consumers. Some examples of social factors that affect retail businesses include:
Acceptance of internet commerce. In this way, the higher the level of geopolitical instability, the higher will
be the level of uncertainty in the fashion industry. In societies that exhibit hedonic values, fashion apparel is
promoted by manufacturers and retailers to induce a sudden, compelling, socially complex buying behavior
through promotional programs that increase disposable income by facilitating credit to consumers. During
economic boom periods, people have more disposable income. Clothing manufacturers and retailers may also
need to sell lower-priced clothing brands to compete with more generic brands. High class fashion is no more
the privilege of upper end consumers because, it has been made affordable using technology and new
techniques. The introduction of new clothing styles by a competitor can shift demand away from older
fashions. However, all the reasons that kept disturbing the fashion industry are not external and there were
internal sources too destroying the peace of mind of the fashion brands. Defining Social Factors Social factors
are influences that affect and define lifestyle, elements such as family, community, socio-economic status and
religion. But what makes fashion evolve? Consumer research has indeed shown that celebrity endorsement
may enhance the recall of advertising messages, increase the recognition of brand names, and make
advertisements more believable and influential. Consumer Factors Consumer microenvironmental factors
include cultures, norms, lifestyle, demographics and population changes. Consumers may abandon one store
brand to follow specific sales and service personnel to a new store brand. The optimal distinctiveness theory
demonstrates that individuals prefer to join groups, teams or collectives with particular properties.
Manufacturers make their brands available in various stores, and as such they do not affect loyalty to a
particular store. However, attitude of consumers toward store brands is determined by more positive store
image, price advantage, range of products to exercise buying options, and loyalty and trust-related factors.


